The Importance of True Brand Authenticity in the Digital Age
Years ago companies’ adverts were mainly on the mass media but in this digital age, the world of marketing is changing constantly. But though a lot is changing, many brands are still applying the old school method of showcasing their products through advert. They seem not to understand the power of true brand authenticity in this digital age marketing. They are therefore struggling in either winning new customers or retaining their old customers. 
It doesn’t matter how good or useful the products of a brand are, if the messages behind them are not genuine, they cannot attract customers. A brand’s message cannot grab the attention of would -be customers and connect with them until it is authentic. In today’s digital marketing age, authenticity does not just refer to a company’s brand image, but the totality of the business.
According to resent research carried out by Mindshare North America and Cohn & Wolfe, trust and authenticity are two of the top five brand attributes customers around the world look for in brand especially in their adverts. The absent of these attributes and lack of open communication from brands make people to avoid such brands.
Similarly, Consumers do not just buy brands; they are much more interested in paying for products that have everything; product, packaging and the brand’s story. When these three things are not clearly reflected in a brand, such a brand will not only fail in appealing to people but also in connecting with them. Unfortunately, many digital marketing folks do not clearly understand this and as a result, their adverts are not getting the desired results. It is not the beauty or duration of an advert that counts in this digital age but the authenticity of the advert and proof that the product delivers as promised that count.

